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NI: Around 1in 5 say they have additional needs with over half
specifying mobility issues

What additional needs do you or
your travelling companion have?

18%

describe

themselves as Mobility 58%
having disability,

mobility or 0
accessibility needs 10% :
say they travel with

someone who has
disability, mobility or

Physical 38%
Hearing |14%

Learning |11%

accessibility needs

Visual 6%

N =400, 95 have or travel with someone with additional needs

S12Would you describe yourself as having a disability / mobility or accessibility needs®&3 anyone that you would often go on holiday with have a disability / mobility or accessibility needs?
L6What type of disability / mobility or accessibility needs do you or your travelling companions [DELETE AS APPLICABLE B33fS123pNave?



ROI: Around 1in 10 have or travel with someone with an
additional need. Of these, nearly half have or travel with
someone with a physical disability

What additional needs do you or
your travelling companion have?

13%
Describe themselves Physical n ciz
as having disability,

mobility or 110/0 Mobility 0 Y3z

Say they travel with
someone who has a
disability, mobility or
accessibility needs

Visual [H /%3
Learning |m c3°2

Hearing |m 0:°3

N = 748, 131 have or travel with someone with additional needs

S12Would you describe yourself as having a disability / mobility or accessibility needs?RIES anyone that you would often go on holiday with have a disability / mobility or accessibility needs?
L6What type of disability / mobility or accessibility needs do you or your travelling companions [DELETE AS APPLICABLE EM323pNave?



Two thirds of people with a disability (or who travel with
someone who does) say they look for accessibility information

How often do you look for information
detailing accessible features when
looking at accommodation (generally)?

30%

Always

38% Don't find useful
accessibility
Often information when
—_ resea rchjng |
: accommodationin NI
Sometimes
22%
Never
8%

N =95

L7When researching accommodation and/or visitor attractions online, how often do you look for information detailing accestgbtares?
L80Overall how would you rate your experience of finding information that is useful to you when researching accommodation ambitor attractions in Northern Ireland?
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Objectives

A Gauge levels of accessibility within the industry.

ABetter understand what support could be provided to help
make the tourism offering more accessible to all potential
customers.

A Survey designed in collaboration with Disability Action.

0 Inputfrom NITA.
A Atotal of 451 businesses participated: 258 online 193 via

telephone 2
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Technical note

At the beginning of the survey, respondents were provided /’
with the following definitions: Elﬂ

A Accessibility is about removing barriers (whether physical, digital, relating
to information and content, or attitudinal) to promote positive and equal

experiences for all.

A Disabled people/person refers to those who may have a disabling

experiencein society due to barriers to mobility or communication.




Sample: responses by sector

Sector Responses
(% of sample)

Accommodation provider 261 (58%) Type Responses
Activity/experience provider 95 (21% \_. (% of sample)

Attraction 50 (11%) Self-catering 142 (54%)
Conference venue 8 (2%) Hotel 53 (20%)

Golf club 6 (1%) B&B/GH/GA* 45 (17%)
Festival/events 3 (1%) Caravan/camping/

Carrier/transport provider 3 (1%) glamping 10 (4%)

Food and drink 2 (<1%) Hostel 6 (2%)
Bar/restaurant/cafe 1(<1%) Other 4 (2%)

Event organiser (<10/°) *Bed and breakfast/guest house/guest accommodation 3
Other 21 (5%) ~™ TOURISM %
Total 451 ) NORTHERN =4

Q. Which of the following is your main business type? Base: all businesses (n=451).
Q. Which of the following best describes your business? Base: allaccommodation providers (n=261).




Accessibility of business




Rating the accessibility of their business

m1/2-notaccessible m4/5-accessible

Al businesses (=451 e
Paid serviced .
accommodation (n=98) Bl 8% *

Self-catering (n=142) | KGN 33%
pttraction (n-50) 3% _

Activity/experience 5
provider (n=95) _17% 27

other (n-66) 2SI

~™ TOURISM - ¥
* NORTHERN 534
IRELAND ;

Q.On ascale of1to 5, wherelis not accessible at all and 5 is completely accessible, how would you rate the
accessibility of your business? Sample sizes denoted on chart. The chart segment without a data label = 2%.




Perceived importance of business being

accessible
m1/2-notimportant 3 m4/5-important

Allbusinesses (n=451) [l 21%

Paid serviced 5
accommodation (n=0s) R 4% I
Self-catering (n=142) | 20%

Attraction (n=50) 18%

Activity/experience w ST
provider (n=95) W 29%

other (n=66) [JI24% _

Q.On ascale of1to 5, wherelis notimportant at all and 5 is extremely important, how important is it that your
business is accessible? Sample sizes denoted on chart.



‘Knowledge & Engagement’




Extent of knowledge of ‘Inclusive & Accessible
Tourism’

m Poor/very poor Average  mGood/excellent
Allbusinesses (n=451) [N 42%

Paid serviced .
accommodation (n=98) 7%) 37%

Self-catering (n=142) | EGN

Attraction (n=50) |l 44%

Rl Al ° . 50%
provider (n=95)  12% S

other (n-66) G

~~ TOURISM . %=
. NORTHERN +&¥
IRELAND s

Q. How would you rate your current knowledge of ‘Inclusive & Accessible Tourism'? Sample sizes denoted on chart.
Note: any chart segment without a data label <2%.



Engaged with an organisation/company to seek
advice on accessibility provision

mYes ] m Notsure

All businesses (n=451)

Paid serviced
accommodation (n=98)

Self-catering (n=142)

Attraction (n=50)

Activity/experience
provider (n=95)

Other (n=66)

N 3
I /o
Cow DN 0
5/, 5%
Jao I 4

: _— _ #™ TOURISM _.:JJ
Q. Has your business engaged with an organisation/company to seek advice on accessibility provision? ¢ NORTHERN X2
Base: all businesses —sample sizes denoted on chart. IRELAND _




Conducted an accessibility assessment or audit to better
understand how to improve the accessibility of business

m Not sure

mYes m No
All businesses (n=451)

Paid serviced
accommodation (n=98)

Self-catering (n=142)

Attraction (n=50)
Activity/experience
provider (n=95)

Other (n=66)

#™=, TOURISM 53
Q. Have you conducted an accessibility assessment or audit to better understand how to improve the accessibility of ¢ NORTHERN““n&e
your business/organisation? Base: all businesses—sample sizes denoted on chart. IRELAND :7%+%




Specific action taken on account of accessibility
assessment/audit

“Yes mNo mNotsure

-~ TOURISM ~%&
* NORTHERN 3%
IRELAND i

Q. Have you undertaken any specific actions because of this assessment?
Base: all businesses that conducted an accessibility assessment/audit (n=104).




Disability legislation/
Staff training




Aware of any disability legislation/compliance
relating to sector

mYes m Not sure

i bsinesses n-41)

padseniced o a% I
accommodatlon n=98)
self-catering (n=142) [ NI
attraction (n=50) [
pctvityrexperience e
provider (n=95)
other (n=66) NI

# TOURISM .53
Q. Are you aware of any disability legislation/compliance relating to your sector? \ ; NORTHERN ““3¢

Base: all businesses —sample sizes denoted on chart. IRELAND




Accessibility training for staff

mYes mNo mDon'tknow Disability or equality training _ 95%2
Visual awareness training - 38% ;
Autism awareness training - 38%

Deafblind friendly training - 20%

Basic B.S.L.or [.S.L (signlanguage) . 15%

Other I6%
™ TOURISM . %

¢ NORTHERN -2
IRELAND 2

Q. Have your staff undertaken any disability awareness, accessibility or equality training? Base: all businesses that employ staff (n=210).
Q. What training have you or any staff members undertaken? Base: all businesses whose staff had undertaken training (n=136).




Promoting accessibility




Promote provision of adaptations for disabled
customers

mYes mNO m Don't know

All businesses (n=390)

Paid serviced
accommodation (n=96)

Self-catering (n=140)

Attraction (n=42%)

Activity/experience
provider (n=61)
Other (n=51)

™~ TOURISM %
' NORTHERN 734
[RELAND o

Q. When promoting your business, do you promote the fact that you provide adaptations for disabled customers? Base: all businesses that make
accessibility provisions —sample sizes denoted on chart. Note: any chart segment without a data label <2%. *Caution: small sample size.



Have a formal accessibility policy or commitment
statement

mYes mNO m Not sure

All businesses (n=390)

Paid serviced
accommodation (n=96)

Self-catering (n=140)

Attraction (n=42%)

Activity/experience
provider (n=61)

Other (n=51)

-~ TOURISM &
: NORTHERN 754
IRELAND . &

Q. Does your business have a formal accessibility policy or commitment statement? Base: all businesses that make accessibility provisions —
sample sizes denoted on chart. Note: any chart segment without a data label =1%. *Caution: small sample size.



Opportunities/ motivation to
Improve accessibility provision




Feel there are significant opportunities to improve
accessibility with the appropriate support

m Disagree Neither/nor m Agree
Premises/facilities/

0
equipment 28%
Promotion of .
accessibility 30%
Staff training - 32%
Website -

accessibility

Q. To what extent do you agree or disagree with the following statement: If provided with the appropriate support, there are
significant opportunities for my business toimprove its accessibility regarding [area]? Base: all businesses (n=451).



Things that would encourage or help improve

accessibility of business

Financial assistance

Practical guidance on what could/should be
Disability awareness training

Networking with disability organisations
Case studies of best practice for my sector
Networking with similar businesses
Better promotion of accessible offering
Study visits to other businesses or regions
Changeinlegislation

Other

Nothing

e 50%
... I 44%

I 5%

I /3%

I 19%

I 1/%

I 1/%

I 13%

s 6%

11%
. TOURISM
; NORTHERN

IRELAND

Q. What, if anything, might encourage or help youto improve the accessibility of your business?

Base: all businesses (n=451).



Where would go for information about improving

accessibility of business

Local council

Tourism NI

Accessibility professional

Google or anotherinternet search
Charities

Architect

General tradespeople (eq builders)
British Standard BS8300

Part R building requlations

Head office

Already have enough information - don’t need...

Other
Wouldn't know where to look

I 2%,
I 60%
I 5%
e 17%
s 16%
 12%

s 9%

s 8%

8%

m 4%

m 4%

2%

s /%

-~ TOURISM &
: NORTHERN 754

Q. If at any pointin the future you did decide to improve the accessibility of your business, where might you look for

information on how to go about it? Base: all businesses (n=451).

IRELAND i




Key Takeaways




Key Takeaways

Low ratings ,ﬂ

A Accessibility of businesses.

A Promoting accessible provisions.

A Knowledge of inclusive &
accessible tourism.

A Awareness of disability
legislation/compliance.

u Three-fifths would look to Tourism NI for information
toimprove the accessibility of their business (62%

selected Local Council)!

Highratings (‘D\

A Importance of businesses being
accessible.

A Significant opportunities to
improve accessibility with support.

A Financial guidance/practical
advice would help encourage
improvements.

-~ TOURISM &
: NORTHERN 754

IRELAND . s




What now?




Tourism NI Approach based on Research

| p.
Provide Industry with Help Industry take
practical action

3
Provide guidance on
how to communicate

information &
supports

~™~. TOURISM
; NORTHERN
IRELAND
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