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SEGMENT / MARKET APPROACH
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Continue towin first-time
visitors —Educationand
building knowledge.

Getlocals to discover
something entirely new
Getlocals torevisit favourites
with ‘new-eyes’.

Inspire Social Instagrammers
through Visitor generated and
Influencer content.

Attractbackrecent visitors —
Give them morereasonsto
visit.




ALWAYS ON MARKETINGACTIVITY
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Ongoing PR & Email Acquisition and

Always-on
Digital Content

Always-on
Earned Media Engagement

Digital Acquisition
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Discover Dog Friendly

Sponsored
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NI Family Accommodation

Family Accommodation In NI — Enjoy A
Break With The Family To Northern Ireland With
Great Accommodation & Plenty To Do

Derry Girls star reconnects with roots to
highlight NI's unique tourist attractions

Discover Northern Ireland

. . . Northern Ireland
https:/iwww.discovernorthernireland.com » family v
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ROI-TARGETED LIVETV AND CATCH-UPTV
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2 million Adsmart TV impressions)




ROI-TARGETED LIVETVAND CATCH-UPTV

2 million Adsmart TV impressions m




ROI-TARGETED LIVETV AND CATCH-UPTV

Travel editorial segments on
Virgin Media Six O'clock Show
(150,000 Daily Viewers) &
[reland AM (196,500 Daily

Viewers

RTE Player Sponsorship:

Top streamed Drama Boxsets.
800,000 X 10 sec ads.
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ROI-OUTDOOR FORMATS

Significant Outdoor
presence across Greater
Dublinincluding
Connolly Tunnell
Takeover, Luas Panels
and Commuter Formats.
(Reach 807,000)
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ROI PRESS—PRINT AND DIGITAL ROI RADIO

Irish Times, Irish Independent, RTE and
the Irish Daily Mail group. Regional

advertorials, native content articles, dUdiOXi {()1)&\91‘«“ newstalk
digital display and travel takeovers.
THE IRISH TIMES  Irish Independent¥ Audio XI: Largest Digital Audio Supplier

in ROI Market.

Live host reads on Today FM and
Newstalk podcasts.
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ROI DIGITALAND SOCIAL

Over 85 million combined
Impressions

Facebook and Instagram,
Google Display Network and
YouTube
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NIMEDIA HIGHLIGHTS - TV
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TV campaign
onlITV, ITV
Player and
SkyAdsmart




NIMEDIA HIGHLIGHTS
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Multi-format Outdoor campaign
On Backlit 48 sheets, 48 sheets,
Adshel, Adshel Live and Station
Live panels at Grand Central and
Lanyon stations.

< ‘ Discover Northern Ireland &
Sponsored + G

< ‘ Discover Northern Ireland &
ored - 6

Why travel far for a family adventure when there's so
much so close to home? 4

Why travel far for a family adventure when there's so
0 home? % 4 me? &

ho

With loads of action-packed fun, unforgettable

. k , unf I
memories are just a small step away £2 i otion:packed fusl, unfergetiable

st a small step away £ ¥4
Book your next giant adventure today!

©

10547 Likes

Over 21 million combined
Impressions

A Facebook and Instagram
A Google Display Network
A YouTube

\ \

BelfastLive

Video content series with
leading
digital publisher Belfast Live.

‘Spring Giant adventures’ on
Cool FM.

40 sec Spots on Q Radio
Reach 185,600 listeners




CONTENT POOL

‘l\ ;8%?5?;0\1 How-to Media Assets Collections

IRELAND

Featured Collections

Mourne Mountain Adventures, Mourne Mountains, Co. Down S p ri n g

choose your option v assets
available
here

Mourne Mountain Adventures, Mourne Mountains, Co. Down

choose your option M

Mourne Mountain Adventures, Mourne Mountains, Co. Down

Web Size (603.9 KB) b4



https://northernirelandscontentpool.com/en/_/login?login.redirectlogin=/en
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MEDIA PLANNING

SOCIAL
FACEBOOK & INSTAGRAM
ORGANIC & PROMOTED STRATEGY
VIDEO FIRST APPROACH, COMPLEMENTED
WITH CAROUSEL, ANDIMAGE ADS TO DRIVE
DIRECT RESPONSE.

OWNED AND EARNED:
EMAIL, ORGANIC SOCIAL

M
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@Phwr RTE ploqer? On Deman
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ACTIVE MAXIMISERS 1038
MEDIA PROFILE

o T Too To

5K BUDGET 10K BUDGET 20K BUDGET

Prefer to watch TV on Demand like RTE Player, Virgin Media Player and Sky VOD

Prolific Social Networkers, over 6Msit Facebook or Instagraravery week.

Favour a combination of youth bias radi@tions-i-Radio/Spinwith digital audio platforms
Greater exposure to OOH as active social and work life, so more opportunity for exposure to
commuter OOH at transport hubs and city centre locations

SOCIAL SOCIAL
FACEBOOK & INSTAGRAM FACEBOOK & INSTAGRAM

GOOGLE DISPLAY NETWORK AND YOUTUBE.

YOUTUBE
RADIO & DIGITAL AUDIO
SPIN, I-RADIO, FM104, SPOTIFY, AUDIO ONE
OWNED AND EARNED: AND AUDIOXI
EMAIL, ORGANIC SOCIAL
OWNED AND EARNED:

EMAIL, ORGANIC SOCIAL




MEDIA PLANNING Sky

RTE m. THE IRISH TIMES
OPEN MINDED EXPLORERS PLAYER (51390 irishindependent
MEDIA PROFILE

Prefer Live TV like Virgin Media. 70 % watch RTE1 every week
30% live in a Sky household — Sky Adsmart targeting.

45% watch RTE Player every week.
Over 66% tune into their favourite radio stations every week —53% tune into RTEL.

ReadIrish Times, Irish Independent in print and online.

5K BUDGET 10K BUDGET 20KBUDGET

To To To T I

SOCIAL SOCIAL SOCIAL
FACEBOOK FACEBOOK FACEBOOK
ORGANIC & PROMOTED STRATEGY ORGANIC & PROMOTED STRATEGY ORGANIC & PROMOTED STRATEGY
OWNED AND EARNED PRESS/DIGITAL PUBLISHER SEARCH
EMAIL, ORGANIC SOCIAL CLASSIFIED ADS, WITH DIGITAL DISPLAY
OFFERS ADS TARGETEISH TIMES PRESS/DIGITAL PUBLISHER
AND IRISH INDEPENDENT, RTE GUIDE CLASSIFIED ADS, WITH DIGITAL DISPLAY OFFERS ADS TARGETED .
AND RTE.IE - IRISH TIMES AND IRISH INDEPENDENT, RTE GUIDE AND RTE.IE
OWNED AND EARNED RADIO RTE , LYRIC, NEWSTALK, CLASSIC HITS 4 FM AND DUBLINS
EMAIL, ORGANIC SOCIAL Q102DIGITAL AUDIO ON RTE RADIO PLAYER

OWNED AND EARNED
EMAIL, ORGANIC SOCIAL

18 L




wWhat works on the
Tourism NI Content

Channels?
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MAXIMISING CONTENT
NORTHERNIRELAND — EMBRACE A GIANT SPIRIT

When we work together, our content is much more impactful

Download the Awakening our Giant Spirit Brand Book and find out more about
unlocking NorthernIreland's Giant Spirit.

Northeln &5
fresand

A guide to e
awakening

our Giant Spirit



https://www.tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/embrace-a-giant-spirit/brand-book/brand-book-2024/tni-eags-brand-book-guidelines/

MAXIMISING CONTENT USING RESEARCH AND INSIGHTS
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Maximise theresults of your content by
ensuring thatitis underpinned by
research andinsights.

Segment

Travel intentions
Travel behaviours
Market trends

Tourism Statistics, Research & Insights |
Tourism NI



https://www.tourismni.com/research-insights/?
https://www.tourismni.com/research-insights/?

